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~YOUR NEXT CLIEN
S ALREADY-HERE.
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The room
IS huge.

+1.3B members.

~100% of Fortune
500 companies.




Messages you
sent in 7 days?

0-:-1-10-10+

Then: your number in the chat.




Three sides. No fourth thing.

Promise

Problem - Solution



Which one have you been?
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Diary entry - Noise - Museum.

One word in the chat.



Don’t guess. Go ask.



| help [who]
[result] in
[timel].




YOUR PROFILE
15 A BILLBOARD.

WHO - RESULT - NUMBE

- YOU GET 4-8 SECONDS.
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" Wesley Longueira [fi - You
'3 Founding partner, MyGentic | Your expertise, portable across every Al.

View my services

O q t .
6mo - ® i) &
Been deep in LinkedIn outreach this week and curious where people get
stuck. For me it used to be consistency, but once | built a system around it

everything changed. Where do you hit a wall?

What's the hardest part of LinkedIn outreach? h a n d s &

The author can see how you vote. Learn more

Finding the right people

Messages that get replies

Staying consistent

Following up

every voter.



Reach Ask Influence Nurture

Consistency beats intensity.



Inside, we bulld every side.

Promise: clear problem, clear solution.

Profile: branding that provesiit.

Prospecting: connections into conversations.



One hrain powers every side.

Prospecting

MyGentic
brain

Promise

It Knows your promise, your voice, your buyers.



Same message. Brain off, brain on.




Done
through you.

—>  You —).

Brain: You: Yours:

thinks & approve relationships
drafts. & send. & judgment.
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1 Pickuplinelive
2 Post one clarity poll

3 IViessage every.voter -




Become a Start At The
Top

Promise




